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Disclaimer: the author and publisher specifically disclaim any 
responsibility for any liability, loss, or risk, personal or otherwise, 
which is incurred as a consequence, directly or indirectly, of the 
use and application of any of the contents of this book.  Living 
on the threshold of the 21st century, the age of the internet, 
artificial intelligence and wireless communications, information is 
constantly changing.  
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Forward 

f you are reading this preamble it means you are tired of 
working for somebody else! This book was written to give 
you an insider’s view of starting a business. In order to make 

optimal decisions in business, you must first know all your 
options!   

I hope this book will inspire you to take the first steps to 
boost your confidence to become a successful entrepreneur and 
achieve the kind of personal freedom and financial security most 
people only dream of. 

About the Author 

Dynamic, entrepreneur, successful author, lecturer and small 
business consultant, Henry Tse is an associate and teaching 
partner of self-made millionaire Richard J. Stacey. 

Richard J. Stacey is founder of the Canadian Small Business 
Institute. Since 1983, Henry Tse, along with the Institute, has 
helped thousands of aspiring entrepreneurs to start their own 
profitable business. He has travelled across Canada and U.S. 
teaching people just like yourselves how to make money with 
their own business. 

Over the past 25 years Henry Tse has set up and operated a 
variety of businesses. As a result, he has gained a great deal of 
business knowledge and experience that he enjoys sharing with 
others. Henry is a leading authority on franchising; one of his first 
businesses was a franchised maid service. It was voted by TV's 
Live It Up as "Toronto's best run Maid Service". He has also 
helped over 30 entrepreneurs to set up their own manufacturing 
businesses from Halifax to Vancouver. 

Henry is also an accomplished mail order expert. His famous 
Close Out Merchandise Manual sold nationally by mail order, and 
his course on product sources has taught people, just like you, 
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where to find products below wholesale. 

Alongside his consulting business, Henry currently promotes 
an annual trade show "Business Marketplace", focusing on 
franchising and business opportunities, real estate, personal 
finance and investing. His last show had over I00 exhibitors from 
all over North America, along with over 80 seminars, ranging 
from "How to Start a Business" to "Investing in the Stock 
Market". 

We hope you benefit from Henry's Secrets of Success. and 
“Achieve Wealth, Security and Freedom As Your Own Boss” 
Remember;  “Believe and Achieve" 

Wishing Good Health & Wealth. 

Henry Tse & Associates 

 

Earnings Disclaimer: We see our subscribers, students, 
members and clients as an extension of our family, which is why 
we always treat them with respect and transparency.  

We don't believe in "get rich quick" style business programs. 
This book was All of our programs and those of our affiliates are 
intended to help you build a successful real estate investment 
and/or home based business but require desire, dedication and 
hard work from you.  

As stipulated by law, we cannot and do not make any 
guarantees about your ability to get results or earn money with 
any of the ideas, information, tools or strategies we share.  

Henry Tse & Associates 

4936 Yonge Street, Suite 250, 

Toronto, Ontario Canada M2N 6S3 

www.henrytse.ca 

© 2019  Henry Tse 

ISBN: 9781999060602  
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Advertising And Promotion 

s an entrepreneur, one of your most important 
responsibilities is advertising and promoting your 
business. After all, if people don't know that your 

product or service exists, they can't do business with you. It's a 
simple as that. 

The problem with advertising is that it's very expensive. If 
you don't know what you 're doing, you can easily throw away 
thousands of dollars. So I'll try to shed some light on this often 
confusing subject. 

First, how do you get your message out so people know 
you exist? And how much will it cost? The following are some 
of the options to consider along with their cost factor: 

• Advertising in Newspapers: This includes both daily 
and weekly papers. A 4 inch by 5 inch ad in the daily 
paper of a major city might cost you just over a 
thousand dollars. 

• Advertising in Magazines: This includes both 
consumer and specialized industry or trade magazines. 
A full page ad appearing just once, might cost you 
over $50,000 in a major consumer magazine, such as 
Sports Illustrated. However, advertising in less popular 
magazines and specialized trade magazines is 
considerably less expensive. 

• Advertising on Radio: Radio time is usually 
purchased in packages of ten or twenty 60 or 30 second 
spots. The cost varies with the time of day at which the 
commercials are run, with the morning and evening 
"drive times" being the most expensive. Generally, 
twenty 60 second spots on a popular radio station in a 
major  city  might  cost  you  just  under  a  thousand 
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dollars. 

• Advertising on Television: Often an overlooked 
alternative for the small enterprise, television is a 
powerful medium for reaching a large number of people 
in a very dramatic manner. On smaller stations, you can 
buy commercial time for as low as $60 for thirty 
seconds, in certain time slots. On larger, more popular 
stations, a thirty second spot might cost you $400 or 
more. 

• Advertising in Directories: This includes advertising 
in the yellow pages. In the yellow pages of a major city, 
a one column ad that is 1-1/2 inches deep might cost 
you $50 per month. 

• Advertising with Direct Mail: Direct mail involves 
sending circulars, flyers, or sales letters to selected 
mailing lists or certain postal code zones that meet 
desired demographic characteristics. The cost could vary 
from $25-$60 per thousand items. 

Target Your Audience 

Given the above alternatives, which ones are best? The 
answer depends on many factors, such as the type of product 
or service you are promoting, the message or purpose of your 
ads, how much money you have allocated for advertising, etc. 
However, one of the most important factors to consider is your 
target audience. These are the people you want to tell about your 
product or service. In other words, don't waste money on 
advertising mediums that either don't reach your target audience 
or reach it in an expensive or inefficient manner. 

Use Free Publicity 

One method of promoting your business that's often 
overlooked by many entrepreneurs is the use of free publicity. 
If you have a newsworthy story or event to tell, such as the 
launching of a new product or the opening of a new store, then 
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you're likely eligible for a radio interview or an article in the 
paper. 

Getting free publicity for your business is not as difficult as 
it sounds. All you really need is a well written media release. 
The release is usually a one page explanation of the who, 
what, where, when, why, and how of your story. It is often 
accompanied by a 4 inch by 5 inch black and white photograph 
(or color for a digital publication), and perhaps a covering letter. 
This package of information is sent to various media outlets 
who may in turn contact you for an interview. It's that easy! 

Get a Copy of National Advertising Rates 

Once you've designed your advertisement or your media 
release and have decided which media alternatives would likely 
be most effective, your next job is to discover where to find 
them. In Canada, you'11 need a copy of "Canadian Advertising 
Rates and Data" (C.A.R.D.); in the U.S. a copy of "Standard 
Rates and Data" (S.R.D.), and in the U.K. "British Rates and 
Data" (B.R.D.). Copies are available in the library or through 
the Institute. 

These books give a complete listing of all media outlets 
in your country including newspapers, magazines, television 
stations, radio stations, billboard companies, and so forth. They 
also give you addresses, rates and costs, names of editors and 
producers, and much more. 

Education Is Important 

Advertising is an important part of any business. Volumes 
have been written about the topic but what I've tried to do is 
give you a quick overview. I encourage entrepreneurs to go out 
and learn as much as you can about this area before starting your 
business. It's less expensive this way! 

 


